SDG Strategy

Overview

~N

> EColibri’s approach allows a direct link to ESG (see opposite)
and has the potential to facilitate a numerical ESG rating.

@cutive Summary

Sustainable Development Goals — Focus on Strategy

> EColLibri uses a unique set of metrics based on consensus. We
are of the opinion that, where there is consensus, the SDGs
have greater positive impact, whatever the organisation, for
the People, the Prosperity, the Planet and the Pathway.
Its ESI links SDG Strategy, Implementation and Measurement.

> EColLibri has selected 3 ‘Global’ SDGs (7, 12, 13) as being those
that all companies, irrespective of sector, should adopt and
impact. The 3 selected ‘Global’ SDGs decision has been ratified
via proven analysis. (page 2)

> Beyond the ‘Global’ SDGs the 3 most selected SDGs are 8, 9
followed by 3 (page 3). The 3 least selected SDGs are 2, 1
followed by 16 (page 4)

> Across the 3 ‘Global’ SDGs the ‘Industrial Tapes’ sector yields
the highest rating. The ‘Staffing and Security’ sector yields the
lowest rating (page 5)

> Across all SDGs the ‘Forestry’ sector yields the highest rating.
The ‘Pallets’ sector yields the lowest rating.
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SDG Strategy — Consensus over the “Global” SDGs?

The following section describes the level of consensus on the 3 GLOBAL SDGs recommended by EColLibri:
SDG 7 (clean and affordable energy), SDG 12 (responsible production and consumption), SDG 13 (combat climate change).

SDGs shortnames Energy
Strategic Focus Prosperity|
sector companies E sdg 7 -
Adhesives Sector Consensus

Chemicals & Industrial Gas [Sector Consensus

Energy Sector Consensus

Equipment OEM Sector Consensus

Equipment Parts & Services |Sector Consensus

Forestry Sector Consensus | medium
Industrial Tapes Sector Consensus

Inks Sector Consensus

Pallets Sector Consensus

Paper & Packaging Sector Consensus

Plastic & Films, Strapping Sector Consensus

Staffing & Security Sector Consensus | medium
Starch Sector Consensus

Transport Sector Consensus

Waste Recovery Sector Consensus

kSee Key Insights per sector for details.

Circular
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medium

Climate

sdg 1z -
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SDG Strategy — SDGs where consensus is a “high”

Overview

The following section shows where the companies share a high level of consensus and where the supply chains should have the most

rapid and robust impact on ESG.

SDGs shortnames

Strategic Focus

sector x companies |7
Adhesives Sector Consensus
Chemicals & Industrial Gas |Sector Consensus
Energy Sector Consensus
Equipment OEM Sector Consensus
Equipment Parts & Services |Sector Consensus
Forestry Sector Consensus
Industrial Tapes Sector Consensus
Inks Sector Consensus
Pallets Sector Consensus
Paper & Packaging Sector Consensus
Plastic & Films, Strapping Sector Consensus
Staffing & Security Sector Consensus
Starch Sector Consensus
Transport Sector Consensus

Waste Recovery

Sector Consensus

See Key Insights per sector for details.
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SDG Strategy — SDGs where consensus is a “low” Overview

The following section shows where the companies do not share a consensus and where the supply chains lack the opportunity to
have a rapid and robust impact on ESG.

SDGs shortnames Povert: Hunger Health |Education| Gender [Sanitation] Energy Work | Innovate |Inegualit: Cities Circular | Climate llife-Waterl| life-Land | Peace | Partners
Strategic Focus PEOPLE PROSPERITY PLANET

sector xX companies ﬂ' sdg6 | ~|[sdg7 |~ |[sdg8 | ~|sdg9 @~ |sdgl0 ~|sdgll ~|[sdgl2 |~ |[sdgl3 |~
Adhesives Sector Consensus --

Chemicals & Industrial Gas |Sector Consensus

Energy Sector Consensus

Equipment OEM Sector Consensus

Equipment Parts & Services |Sector Consensus

Forestry Sector Consensus

Industrial Tapes Sector Consensus

Inks Sector Consensus

Pallets Sector Consensus

Paper & Packaging Sector Consensus

Plastic & Films, Strapping Sector Consensus

Staffing & Security Sector Consensus

Starch Sector Consensus

Transport Sector Consensus

Waste Recovery Sector Consensus

See Key Insights per sector for details.

Source EColibri.eco
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SDG Strategy — Ratings across the SDGs

Overview

Across the ‘Global’ SDGs the ‘Industrial Tapes’ sector yields the highest rating. The ‘Staffing and Security’ sector yields the lowest rating
Across all SDGs the ‘Forestry’ sector yields the highest rating. The ‘Pallets’ sector yields the lowest rating.

Health [Education| Gender [Sanitation| Ener;

SDGs shortnames Povert: Hunger
Strategic Focus

sector X companies |iT|sdgl | ~|sdg2 |~ (sdg3
Adhesives Sector Relevance

Chemicals & Industrial Gas |Sector Relevance

Energy Sector Relevance

Equipment OEM Sector Relevance

Equipment Parts & Services [Sector Relevance

Forestry

Sector Relevance

Industrial Tapes

Sector Relevance

Inks Sector Relevance
Pallets Sector Relevance
Paper & Packaging Sector Relevance
Plastic & Films, Strapping  [Sector Relevance

Staffing & Security Sector Relevance %
Starch Sector Relevance
Transport Sector Relevance

Waste Recovery

Sector Relevance

See Key Insights per sector for details.
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SDG Strategy Ranking Overview

The following section describes the average % of Consensus across sectors in 2022 and 2023.

average % of Consensus provided per sector (ALPHABETICAL order)
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See Key Insights per sector for details.
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Key Insights — SDG Strategy Adhesives

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)
24 (12) 22 (6) 10 (2)

> Introduction \ /

22 out of the 24 companies listed mention their SDGs in their

website and 10 of them communicate on their progress to
UNGC.

For a list of companies on “alert” or “inactive”, see website.

» Strengths
Average SDG rating across sector is 59% /
77% of companies mention the ‘global’ SDG 12

91% of companies mention the ‘global’ SDG 13
64% of companies mention the ‘global’ SDG 7

Spread of SDG rating across sector is 88 percent-points. JA!

» Weaknesses
High consensus for only 2 SDGs.
Low consensus for 7 or more SDGs PROSPERITY
Sector specific SDGs cover only 2 of the 4 Pillars

N

‘X \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Povert Hunger Health |Education| Gender |Sanitation| Energy | Work | Innovate |inequality| _Cities Circular | Climate [life-Water| life-Land | Peace Partners
PEOPLE PROSPERITY PLANET

sdgl -|sdg2 -[sdg3 -[sdg4 -|sdg5 -|sdg6 | -[sdg7 _-Jsdg8 -|sdg9 -|sdg10 -[sdg1l - |sdg12 -lsdg13 [sdg14 -[sdg15 -lsdg16 -|sdg17

m Global m m Global  Global
’ E€oLibri

Source EColibri.eco



Key Insights — SDG Strategy Chemicals & Industrial Gas

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)

37 (23) 30 (20) 22 (10)

> Introduction \ /

30 of the 37 companies listed mention their SDGs in their

website and 22 of them communicate on their progress to
UNGC.

For a list of companies on “alert” or “inactive”, see website.
» Strengths ﬁ a
Average SDG rating across sector is 59% /I |

90% of companies mention the ‘global’ SDG 13
87% of companies mention the ‘global’ SDG 12

60% of companies mention the ‘global’ SDG 7Low consensus for
less than 7 SDGs

Sector specific SDGs cover all the 4 Pillars.

N

> Weaknesses

< 2

PROSPERITY

Spread of SDG rating across sector is 68 percent-points.
High consensus for only 2 SDGs

\ N \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Povert Hunger Health |Education| Gender |Sanitation| Enersy | Work | Innovate |Inequality| _Cities Circular | Climate [life-Water| life-Land | Peace Partners
PEOPLE PROSPERI PLANET

sdgl  -[sdg2 -sdg3 -lsdg4 _-[sdg5 -|sdg6 | -[sdg7 _-Jsdg8 -|sdg9 -[sdg10 -|sdgil HMMM
medium [ medium m

medium | medium JREls]¢Fl Global Global

Source EColibri.eco
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Key Insights — SDG Strategy Energy

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)

18 (18) 17 (18) 13 (14)

> Introduction \ /

17 of the 18 companies listed mention their SDGs in their
website and 13 of them communicate on their progress to

UNGC.
For a list of companies on “alert” or “inactive”, see website.
» Strengths
Average SDG rating across sector is 68% /
100% of companies mention the ‘global’ SDG 13
100% of companies mention the ‘global’ SDG 7
67% of companies mention the ‘global’ SDG 12
High consensus for 5 SDGs
Low consensus for less than 7 SDGs
Sector specific SDGs cover all the 4 Pillars.

> Weaknesses

N

PROSPERITY

Spread of SDG rating across sector is 57 percent-points

\ ‘X \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Povert Hunger Health |Education| Gender |Sanitation| Energy | Work | Innovate |inequality| _Cities
PEOP PROSPERITY
sdgl |~ |sdg2 ~|sdg3 | ~|sdg4 | ~|sdg5 | ~|[sdg6 | ~|sdg7 | ~|[sdg8 | ~|sdg9 |~ |sdgl0 ~|sdgll ~|sdgl2 ~|sdgl3 ~|sdgl4 |~ |sdgl5  ~|sdgl6 |~ |sdgl7 ~

medium medium oba medium oba oJsFIl medium medium mediumL

Circular | Climate [life-Water| life-Land | Peace Partners

Source EColibri.eco
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Key Insights — SDG Strategy

Equipment OEM

Companies in Library (year-1)

Companies with SDGs (year-1)

Companies reporting COP (year-1)

24 (19)

17 (14)

10 (6)

> Introduction

UNGC.

» Strengths

High consensus for 3 SDGs

> Weaknesses

Low consensus for 7 or more SDGs

L

Average SDG rating across sector is 61%
100% of companies mention the ‘global’ SDG 13
94% of companies mention the ‘global’ SDG 12
65% of companies mention the ‘global’ SDG 7

17 of the 24 companies listed mention their SDGs in their
website and 10 of them communicate on their progress to

For a list of companies on “alert” or “inactive”, see website.

Spread of SDG rating across sector is 62 percent-points.

Sector specific SDGs cover only 2 of the 4 Pillars.

N\
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2

L3

PROSPERITY

\ SDG Black = global SDG Blue = specific SDG Grey = indirect

N

%

Povert Hunger Health |Education| Gender [Sanitation

DEOP
sdgl |~ |sdg2 ~|sdg3 |~-([sdg4 @~ |sdg5 @~

Enersy | Work | Innovate |Inequality| _Cities

PROSPERITY

sdg6 |~ |sdg7
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Source EColibri.eco
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Key Insights — SDG Strategy Equipment Parts & Services

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)

14 (11) 13 (9) 10 (8)

> Introduction \ /

13 of the 14 companies listed mention their SDGs in their
website and 10 of them communicate on their progress to

UNGC.
For a list of companies on “alert” or “inactive”, see website.
» Strengths
Average SDG rating across sector is 58% /

92% of companies mention the ‘global’ SDG 13
92% of companies mention the ‘global’ SDG 12
69% of companies mention the ‘global’ SDG 7
High consensus for 3 SDGs

N

> Weaknesses

=N

Sector specific SDGs cover only 2 of the 4 Pillars. PROSPERITY

‘X \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Spread of SDG rating across sector is 69 percent-points.
Low consensus for 7 or more SDGs

Enersy | Work | Innovate |Inequality| _Cities

PROSPERITY
sdg7 -|sdg8 -[sdgd -[sdg10 -[sdg1l -[sdg12 -]sdg13 -|sdg14 -sdg15 -lsdg16 -lsdg17 -

medium | medium [REIls]E1RENCIle]F]

sdg5 - |sdg6 ]

medium

medium

Source EColibri.eco
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Key Insights — SDG Strategy Forestry

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)

7 (7) 7(7) 7 (6)

> Introduction \ /

All the companies listed mention their SDGs in their website
and all of them communicate on their progress to UNGC.
For a list of companies on “alert” or “inactive”, see website.

» Strengths
Average SDG rating across sector is 67%
Spread of SDG rating across sector is 42 percent-points
100% of companies mention the ‘global’ SDG 12
86% of companies mention the ‘global’ SDG 13
High consensus for 7 SDGs
Low consensus for less than 7 SDGs
Sector specific SDGs cover all the 4 Pillars.
» Weaknesses

57% of companies mention the ‘global’ SDG 7

N

PROSPERITY

N \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Work

Povert Hunger Health |Education| Gender |Sanitation| Energy |
PEOPLE

sdgl - |sdg2 -[sdg3 -[sdg4 -lsdg5 -|sdg6 ||

| Innovate |Inequality|
PROSPERITY

Cities Circular | Climate [life-Water| life-Land | Peace Partners

Global Global

Source EColibri.eco
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Key Insights — SDG Strategy Industrial Tapes

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)
11 (10) 9 (8) 7 (7)

> Introduction \ /

9 out of the 11 companies listed mention their SDGs in their

website and 7 of them communicate on their progress to
UNGC.

For a list of companies on “alert” or “inactive”, see website
» Strengths

Average SDG rating across sector is 64% \\il“
Spread of SDG rating across sector is 42 percent-points
100% of companies mention the ‘global’ SDG 12
100% of companies mention the ‘global’ SDG 13
78% of companies mention the ‘global’ SDG 7
Low consensus for less than 7 SDGs
Sector specific SDGs cover all the 4 Pillars.
» Weaknesses

High consensus for only 2 SDGs. PROSPERITY

N

N \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Work

| Innovate |Inequality|

Povert Hunger Health |Education| Gender |Sanitation| Energy | Cities Circular | Climate [life-Water| life-Land | Peace Partners
PEOPLE PROSPERITY PLANET

sdg1 - |sdg2 - |sdg3 - |sdg4 - |sdg5 - |sdg6 - |sdg7 - |sdg8 - |sdg9 - |sdgl0 - |sdgll - |sdgl2 - |sdg13 - |sdgl4 - |sdgl5 - |sdgl6 - |sdgl7 -

medium | medium m medium | medium | medium JRCIlJ:EINMNCIlJ:FIM Mmedium | medium | medium [ medium

Source EColibri.eco
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Key Insights — SDG Strategy Inks

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)
12 (12) 12 (12) 5 (5)

> Introduction \ /

All the companies listed mention their SDGs in their website
and 5 communicate on their progress to UNGC.
For a list of companies on “alert” or “inactive”, see website.

» Strengths
Average SDG rating across sector is 58%
100% of companies mention the ‘global’ SDG 13
92% of companies mention the ‘global’ SDG 12

67% of companies mention the ‘global’ SDG 7
Low consensus for less than 7 SDGs
Sector specific SDGs cover all the 4 Pillars

Spread of SDG rating across sector is 58 percent-points. !A!

» Weaknesses
High consensus for only 2 SDGs.

N

PROSPERITY

‘X \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Work

Povert Hunger Health |Education| Gender |Sanitation| Energy |

| Innovate |Inequality| _Cities Circular | Climate [life-Water| life-Land | Peace Partners
PROSPERITY PLANET

sdg6  -lsdg7 _-Jsdg8 -[sdg9 -[sdg10 -[sdg1l -[sdg12 -]sdg13 -|sdg14 -|sdg15 -lsdg16 -lsdg17 -

medium | medium | medium JEIleY+El m m Global Global m

Source EColibri.eco
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Key Insights — SDG Strategy

Pallets

Companies in Library (year-1)

Companies with SDGs (year-1)

Companies reporting COP (year-1)

11 (9)

9(7) 3(3)

> Introduction

9 out of the 11 companies listed mention their SDGs in their
website and 3 of them communicate on their progress to
UNGC.

For a list of companies on “alert” or “inactive”, see website.

» Strengths

Average SDG rating across sector is 57%

Spread of SDG rating across sector is 48 percent-points
100% of companies mention the ‘global’ SDG 12

78% of companies mention the ‘global’ SDG 13

78% of companies mention the ‘global’ SDG 7

Sector specific SDGs cover all the 4 Pillars.

> Weaknesses

High consensus for only 2 SDGs.
Low consensus for 7 or more SDGs

N\

/2

AT

g3

PROSPERITY

\ SDG Black = global SDG Blue = specific SDG Grey = indirect

N

Energy | Work

| Innovate |Inequality| _Cities

PEOPLE

PROSPERITY

sigt _Jscg2 Judgs Jsdga Tsdg5 - Jsg6 |
[

Source EColibri.eco
15

Global

Global

EQZ’OLibri




Key Insights — SDG Strategy Paper & Packaging

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)

43 (41) 28 (27) 14 (10)

> Introduction \ /

28 out of the 43 companies listed mention their SDGs in their

website and 14 of them communicate on their progress to
UNGC.

For a list of companies on “alert” or “inactive”, see website

» Strengths
Average SDG rating across sector is 61%
94% of companies mention the ‘global’ SDG 12

91% of companies mention the ‘global’ SDG 13
74% of companies mention the ‘global’ SDG 7
High consensus for 3 SDGs

Spread of SDG rating across sector is 60 percent-points. !A!

> Weaknesses
Low consensus for 7 or more SDGs
Sector specific SDGs cover only 3 of the 4 Pillars. PROSPERITY

N

‘X \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Work

Povert Hunger Health |Education| Gender |Sanitation| Energy | | Innovate |Inequality|

PROSPERITY

Cities Circular | Climate [life-Water| life-Land | Peace Partners

medium | medium Global Global

Source EColibri.eco
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Key Insights — SDG Strategy

Plastic & Films, Strapping

Companies in Library (year-1)

Companies with SDGs (year-1)

Companies reporting COP (year-1)

19 (19)

16 (16)

6 (6)

> Introduction

N

16 out of the 19 companies listed mention their SDGs in their
website and 6 of them communicate on their progress to
UNGC.

For a list of companies on “alert” or “inactive”, see website.

» Strengths

Average SDG rating across sector is 59%

Spread of SDG rating across sector is 49 percent-points
94% of companies mention the ‘global’ SDG 12

88% of companies mention the ‘global’ SDG 13

82% of companies mention the ‘global’ SDG 7

> Weaknesses

High consensus for only 2 SDGs.
Low consensus for 7 or more SDGs
Sector specific SDGs cover only 3 of the 4 Pillars.

AT

4 )

A2

3

PROSPERITY

\ SDG Black = global SDG Blue = specific SDG Grey = indirect

Energy | Work

| Innovate |Inequality|

Cities

PEOPLE

PROSPERITY

sigt _Jsdg2 Judgs Jsdg4 - [sdg5 _Jscg6 |
[inecl]

Source EColibri.eco
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Key Insights — SDG Strategy Staffing & Security

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)

12 (12) 11 (12) 8 (8)

> Introduction \ /

11 out of the 12 companies listed mention their SDGs in their
website and 8 of them communicate on their progress to
UNGC.

For a list of companies on “alert” or “inactive”, see website
» Strengths

Average SDG rating across sector is 56% \\il}‘
Spread of SDG rating across sector is 43 percent-points.
100% of companies mention the ‘global’ SDG 13
High consensus for 4 SDGs
Low consensus for less than 7 SDGs
» Weaknesses
42% of companies mention the ‘global’ SDG 12

42% of companies mention the ‘global’ SDG 7
Sector specific SDGs cover only 3 of the 4 Pillars. PROSPERITY

N

N \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Povert Hunger Health |Education| Gender lSanitation| Enersy | Work | Innovate |inequality| _Cities Circular | Climate [life-Water| life-Land | Peace Partners
PEOPLE PROSPERITY PLANET

sdgl | -|sdg2  -[sdg3 -|sdg4 -lsdgS -|sdg6 -[sdg7 _-Jsdg8 -lsdg9 -]sdg10 -[sdgll -lsdg12 -lsdg13 [sdgl4 -[sdgl5 -lsdg16 -|sdg17 -

Global Global medium | medium

Source EColibri.eco

18 ng()[..ibl'i



Key Insights — SDG Strategy Starch

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)
18 (18) 10 (11) 7 (7)

> Introduction \ /

10 out of the 18 companies listed mention their SDGs in their

website and 7 of them communicate on their progress to
UNGC.

For a list of companies on “alert” or “inactive”, see website

» Strengths
Average SDG rating across sector is 62%
Spread of SDG rating across sector is 43 percent-points.
92% of companies mention the ‘global’ SDG 12
77% of companies mention the ‘global’ SDG 13
62% of companies mention the ‘global’ SDG 7
High consensus for 3 SDGs
» Weaknesses

Low consensus for 7 or more SDGs
Sector specific SDGs cover only 3 of the 4 Pillars. PROSPERITY

N

‘X \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Povert Hunger Health |Education| Gender |Sanitation| Energy | Work | Innovate |Inequality|
PEOPLE PROSPERITY

sigt _Jscg2 -Jsdgs Jsdga Tsdg5 -[scs6 |
[

Cities Circular | Climate [life-Water| life-Land | Peace Partners

Global Global

Source EColibri.eco
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Key Insights — SDG Strategy Transport

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)
39 (38) 19 (18) 7 (7)

> Introduction \ /

19 out of the 39 companies listed mention their SDGs in their

website and 7 of them communicate on their progress to
UNGC.

For a list of companies on “alert” or “inactive”, see website

» Strengths
Average SDG rating across sector is 53%
91% of companies mention the ‘global’ SDG 13
73% of companies mention the ‘global’ SDG 7
» Weaknesses
Spread of SDG rating across sector is 74 percent-points.
50% of companies mention the ‘global’ SDG 12
High consensus for only 2 SDGs.

Low consensus for 7 or more SDGs
Sector specific SDGs cover only 3 of the 4 Pillars. PROSPERITY

N

‘X \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Povert Hunger Health |Education| Gender |Sanitation| Energy | Work | Innovate |Inequality|
PEOPLE PROSPERITY

sigt _[scg2 Judg3 [sdgs lsdg5 - [scg6 ]
[ medium [ medium|

Cities Circular | Climate [life-Water| life-Land | Peace Partners

Source EColibri.eco
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Key Insights — SDG Strategy Waste Recovery

Companies in Library (year-1) Companies with SDGs (year-1) Companies reporting COP (year-1)
20 (10) 17 (9) 7 (5)

> Introduction \ /

17 out of the 20 companies listed mention their SDGs in their
website , and 7 of them communicate on their progress to

UNGC. For a list of
companies on “alert” or “inactive”, see website.
» Strengths
Average SDG rating across sector is 58% /

N

100% of companies mention the ‘global’ SDG 12

88% of companies mention the ‘global’ SDG 13
71% of companies mention the ‘global’ SDG 7
High consensus for 3 SDGs
Low consensus for less than 7 SDGs

» Weaknesses

Spread of SDG rating across sector is 54 percent-points.
Sector specific SDGs cover only 3 of the 4 Pillars. PROSPERITY

‘X \ SDG Black = global SDG Blue = specific SDG Grey = indirect /

Povert Hunger Health |Education| Gender |Sanitation| Energy | Work | Innovate |Inequality|
PEOPLE PROSPERITY

sigt__[sdg2 _Jsdg3 -[sdga
[

Cities Circular | Climate [life-Water| life-Land | Peace Partners

medium | medium [EIleYE] Global Global

Source EColibri.eco
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